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Frozen Food Service Launched

Early zales predict £1 millien zales in the firzt trading year

Inside this

issue:

The beginning of January sow the final
planning and  preparation for the
frozen food lounch. The foundotions
were laid in the blustering wind and

Frozen Food Service- 1

Lounched

rain and the freezer unmifs were Market Desearch 2-3

delivered in high winds which along Survey

with the owerheod electricity lines

caused a few nail biting moments. Mew Eleet Now 3
Cperational

Looking mere like a cold
store. All internal work TV Chef Inspires 3
complete and  the Culinary Excellence

~ rocking being put info
place.

The corcass of the
freezer, prior to any
internal  work  being
carried out
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Mezzanine Floor 4
During the beginning of February the freezer was filled
to capacity with over 700 lines. Lond Acquired for 4
Development

Chris Durkin, who mary of you will know as a driver,
changed roles to manage the day to day operations of the
freezer.

Telesales ond sales reps attended frozem food road
shows to meet suppliers, sample products and obtain
essential product knowledge.

BIRCHALL CATERING
SUPPLIES

Friday 9th Februory was the lounch of
frozen food The lounch was celebrated
with bubbly and a buffet, (from our own

frozen range—of courselll)
& C BIRCHALL LTD

Bentley Wood Way
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Hagptaon, Burnley
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Competition wos fierce amongst the sales
team to see who could toke the first

frozen food order.

Phone: 01282 425448
Fax- 01282 422131

In the first week there were a few teething
problems which were immediately rectified.

E-mail: sales@gecbirchall.co.uk

Customer response has been positive and very www_birchallcatering.co.uk
ENncouraging.
Burnl
We are determined to prove ourselves and feel we're Eluf';:;d
well on the way to doing so. Pk

This is the tip of the iceberg!lil Llandudne




Our Customers Vote! - Independent market research results

As reporfed in the January Sfir It Up
magazing, an  independent customer
satisfoction survey conducted amongst
Country Range Group members compared
the performance of Country Range against
key competitors Brokes and 3663,

To take part in the survey we had to
provide the market research company with
a list of our customers.

Competitive Pricing

We are o founder member of the Country
range Group, a nationwide buying group.
which allows us to remain competifive with
the national companies whilst maintaining

quality of product and service

The researchers randomly selected
customers to take part in in-depth foce to
face interviews and telephone interviews.

All supply routes were roted in worious
service criteria.. Birchall's were the best
suppliers overall coming fop in 13 out of the
15 areos surveyed.

We hove reproduced below, performance
graphs detailing four of the most critical
factors in service satisfaction, pricing,
erdering, reliability and range.
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Ease of Ordering

Being reliable

Customers surveyed felt one of our key
strengths was our reliobility. They felt .
they could rely on us to meet their needs in

all areas.

6.5

This high result has been influenced by our
telesales team. making the order process
ensy, contacting customers af arronged
times, building relationships and
understanding their customers business and
needs, accurately taking orders so the
customer gets what they want when they
want it.
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Having @ comprehensive product
range

Over &0 vyears of experience and a top
performing buying department provide customers
with a comprehensive product range at competi-
tive prices. Customers think the quality of ouwr

! own brond, Country Range, is excellent - in foct it

5.6 5.8

is recognised as the best in the Foodservice
Industry
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